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Line Up Schedule Friday June 10th 

Observation Bar Soir4e 

Diablo Dimes.12am-1 am 

MAIN Stage 

The Paladins... 

13 Cats. 

The Rev Tones 
DJ Satoki. 

Tiki Drive-In Stage 

Undead Vampire Collection.8:30-10:30pm 


10-11:30pm 
...8:45-9:30pm 
.7:45-8:30pm 
...4pm-10pm 


Sin Alley 

^emational Pole Performer Showcase....1-2am 


Carnival Cabaret.12:00-1 am 

Punk Rock Karaoke.11 -12pm 

The Wiseguys.9:30-10:30pm 

Red Skunk Jipzee Swing Band.8-9pm 


Queens Salon-Promenade Deck 

Tattoo Contest.6:00-7:30 

Best Tribal 
Best Traditional 
Best Japanese 

Best of Day Friday.9:00-10:00pm 


Line Up Schedule Saturday June 11 th 


MAIN Stage 

The Sonics.. 

Detroit Cobras... 

TheWoggles. 

The Hexxers. 

The Vandals. 

The Adolescents. 

Skatalites. 

Fishbone. 

Phenomenauts.. 
King Hammond. 
DJ Satoki. 


..10:10-11:30pm 
.9:05-9:50pm 
...8-8:45pm 
...7pm 

.6pm 

....5pm 

...4pm 

.3 pm 

.2pm 

....1pm 

.1 lam-IOpm 


Tiki Drive-In Stage 

Undead Vampire Collection.8:30-10:30pm 

Hard Fall Hearts.7-8pm 

Angie &The Car Wrecks.6-6:45pm 

Quarter Mile Combo.5-5:45pm 

Awards Ceremony.4-5pm 

The Sugar Daddys.3-3:45pm 

Vicky & The Vengents.2-2:45pm 

29 Mules.1pm 

Chum.12pm 


SCHEDULE MAY CHANGE 

Without notice 
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Sin Alley 

DJ Rockin'Vic.12-2am 

International Pole Performer Showcase.11:15-12am 

Carnival Cabaret.10:15-11:15pm 

InCiters.9- 10pm 

Stone River Boys.8-9pm 

Kit & The Branded Men.7-7:45pm 

International Pole Performer Showcase.6-7pm 

Carnival Cabaret.5-6pm 

Big B & His Snakeoil Saviors.4-5pm 

The Hi-Rhythm Hustlers.3:00-3:45pm 

The B Stars.2-2:45pm 

JP & the Rythm Chasers.1pm 


Queens Salon-Promenade Deck 

Tattoo Contest.5:00-8:00pm 

Best Black & Gray - SM 

Best Black & Gray - LG 

Best Arm/Leg Sleeve 
Best Portrait Black & Gray, 


Line Up Schedule Sunday June 12th 


MAIN Stage 

Buzzcocks. 

Anti-Flag. 

Turbo AC's. 

Pin Up Pageant. 

Batmobile. 

Restless. 

Creepshow. 

Psychocharger.. 
Dead Relatives. 
DJ Satoki. 


..8-9:30pm 

...7pm 

..6pm 

.5-5:40pm 

..4pm 

,...3pm 

...2pm 

. 1 pm 

,12pm 

_11-8pm 


Tiki Drive-In Stage 

Undead Vampire Collection.8pm 

Gamblers Mark.6pm 

Cold Blue Rebels.5pm 

.357 String Band.4pm 

Hooverville Rounders.3pm 

Hard Money Saints.2pm 

Transers.1pm 

Green Lady Killers.12pm 


Sin Alley 

International Pole Performer Showcase.7-8pm 

Carnival Cabaret.6-7pm 

Little Rachel.4:50-6pm 

Rhythm Rockets.3:45-4:30pm 

Fishtank Ensem 
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Manuel will be dressing the Muddy Roots 
Festival Most for 2011. i 


Photo by: Cambridge Jones 



Manuel Cuevas: 

Weaving Together Psychology and Design for Over 60 Years 


By: Vincent Wynne 



Many know the name “Manuel” as the clothier responsible for outfitting some of country music's 
biggest names (or rather, most of country music's biggest names). But what many don’t know is 
that Manuel Cuevas, at the tender age of 18 and prior to emigrating from Mexico to Los Ange¬ 
les, was already a self-made man. He was paying cash for homes and cars with 
plenty left over for entertaining the ladies. So in 1951 when, at the age 
of 21, he moved to Los Angeles, he did so carrying $40,000 in a * paper 

bag, declaring it at the border and dumbfounding border agents. 


Indeed, Manuel’s biography is no rags to riches story. Rather, Manuel 
intelligently utilized the freedoms available in the United States during 
those early years in Los Angeles to educate himself, become an entrepre¬ 
neur, and build one of the most recognizable brands in the world. Manuel 
Cuevas actualized the 50s-era version of the American Dream. 


His story begins in Coalcoman, Michoacan, Mexico. “I started making 
prom dresses when I was 13,” says Manuel. “You know that 
grandmothers and aunts made the prom dresses for all the kids. 

But 1 started making prom dresses that were pretty expensive, 
and all the girls said, ’Mommy 1 don’t want you to make my prom dress. 1 
want Manuel to make my prom dress!’ 1 continued making prom dresses and one year I made 77 dresses, then the next year I made 110, and 
from then on I hired people to help me sew. I made a fortune.” By the age of 18, Manuel had purchased his first home, as well as the best 
available Cadillacs and Lincolns on the market, in cash. He cut and sewed his own clothes, which were the best garments the world had to 
offer. His lifestyle at age 18 was comparable to those of the rich and famous in the USA. “All that stuff made me feel satisfied and, therefore, 
not super ambitious for money.” 


Manuel’s childhood was not one of poverty, but rather he received a very good education in what appears to have been a healthy and stable 
family. Manuel’s uncle was an academic philosopher who shared philosophical insights with him as he developed into a young man. Manuel 
attended college and studied Psychology. But fashion and design were always Manuel's focus and passion. The Philosophy and Psychology, 
however, would prove to be the key to Manuel's later success. 

After crossing the border from Mexico to California, already wealthier than most residents of Los Angeles and driving a brand new Cadillac 
to boot, Manuel began looking for a job. “I was on my way to LA, and as 1 am driving through Pasadena Ave., I see a sign that says 'Pants 
Maker Needed.' 1 was hired on the spot for $1 an hour.” Obviously, $1 an hour was a dramatic drop in pay for Manuel. He was not a proud 
man, however, and he had plenty of money anyway. He wanted to meet people and learn as much as he could. 

After one month, Manuel’s first employer in the United States said to him, “Look, Manuel, you know more than we do here. I know someone 
who needs a key man at the Broadway stores, and I want you to find a better future than what you will have here as a pants maker.” Manuel 
responded with respect: “Well that’s not really what I had in mind but I’m glad that you are talking this way.” So off goes Manuel after 
just one month and he meets with his next employer and learns that he will earn over $8 an hour. Keep in mind that $8 an hour in 1951 is 
good money, but this is still much less than Manuel was making in Mexico designing prom dresses. After just two or three months handling 
alterations, as Manuel tells the story, this employer said to him, “You know your leather work, you know your shoes, but I know that when it 
comes to the finishing, the sleeves and all that—taking in coats, you are superior. And I know one of the grandest suit-makers in Los Angeles, 
and he needs a person like you.” “So I went there,” continued Manuel, “and I was hired.” 

And only three months after starting this job, Manuel’s employer called him into his office. “Manuel,” he says, “all these coats and pants that 
we make here are actually for Sy Devore (http://www.sydevore.com/history.htm). And Sy Devore needs a fitter, and you’re a hell of a fitter. 
Go.” “So,” remembers Manuel, “I went to Sy Devore, and he admired my suits and my boots. He says, ‘I am going to pay you $55 a fitting.’ 

I said, ‘A fitting?’ I said, ‘Sir, a fitting might take me 15 minutes.’ He said, ‘that’s fine, my clientele is superior.’ And it was.” Manuel was 
offered an astounding $165 a day in 1951, when most people were making less than $40 a week, for work that he could finish in less than 
one hour. Interestingly, Manuel Cuevas, at this time, was not at all familiar with the Rat Pack, or most other Hollywood celebrities for that 
matter. But he soon realized that he was fitting high profile Los Angeles residents including the likes of Frank Sinatra, Sammy Davis 
Jr., Dean Martin, Bob Hope, Don Rickies, Joey Bishop, etc. Now, a mere seven months after emigrating from Mexico, Manuel 
begins measuring and cutting suits for the Rat Pack and other top celebrities of the day. 






Manuel fit right in. He made their suits, and he also made his own clothes. So, naturally, he was as well-dressed as they were. “So,” says 
Manuel, “I worked, and they all took a liking to me, all I had to do was drink with them. Sy Devore said, ’Man, the way you dress, you kind of 
dress just like they do, or better than they do.’ I said, 'Yes, I love to dress up.’ So, Frank (Sinatra) took a liking to me, and he gave me a $1,000 
tip one time - they all did. They invited me to Vegas and stuff, 'C'mon, it’s a free room!’ they would say. I got to meet a lot of beautiful people.” 

Not long after Manuel settled into working for Sy Devore and fitting Hollywood’s top celebrities, he attended his first Rose Parade, where he 
encountered some of the most flamboyant clothes he had ever seen. Manuel asked everyone in his circle of friends who was responsible for 
making these extravagant clothes. “The guy on Ventura Boulevard — Turk,” they told him. Manuel liked what he saw, and he became inspired. 
So Manuel visited Turk. “I went to find out about this Mr. Turk. And I asked him for a job. Actually, I really wanted to pay him to teach me. I 
really, honestly, couldn’t give a damn about making those monkey suits (for the Rat Pack). It's kind of the same thing, it's between gray, black, 
and white. Rarely do you make something interesting. Why don’t they rent suits? I was not really in love with that kind of tailoring. 1 was good 
at it, and they loved me for it.” 

He asked Turk who was responsible for the embroidery on his clothes, and Turk told him it was Viola Gray. So Manuel searched for Viola 
Gray. After meeting Viola he inquired immediately about learning embroidery from her, and she initially declined. Manuel pressed Viola for 
information on who was cutting her shirts, etc., and when he discovered that she was having someone else cut the shirts, he offered to barter his 
own expertise in cutting shirts and pants in return for her teaching him the craft of embroidery. “And so begins a beautiful friendship,” remem¬ 
bers Manuel, “and I learned embroidery. And, I learned from the expert. But I was ambitious, so I made them better.” During his time moon¬ 
lighting with Viola Gray, she introduced him to one of her new clients, Salvador Dali. At 22 years old, Manuel designed a shirt for Dali and 
presented it to him. According to Manuel, “It was fascinating because Dali looks at the shirt in the mirror and he says, 'What kind of flower is 
this?’ I said, 'That is a Hispanic flower.' He knew I was kidding him. He says, 'Where does it grow?’ I said, 'It grows right here, in my head.' He 
says, 'Just for that I am going to do something for you.' And he scribbled a drawing of the two of us as we stood in front of the mirror and gave 
it to me.” An impromptu gift, Manuel received an original Dali, direct from the man himself. 

But Manuel was not satisfied. He was learning new techniques from Viola Gray at night while continuing to do fittings for Sy Devore during 
the day. He was bored, and making more money than he knew what to do with. “I wasn't spending the money. I was buying underwear and 
cologne, and there's only so much of that stuff you can buy.” His passion was designing clothes, and he wanted to make clothes. “My friend 
Patty says, 'Let's go to Nudie's.' So, I go to Nudie's.” At the 
according to Manuel, Nudie was thinking about replacing 
Viola Gray as his embroiderer because they didn't like each 
other. When he visited Nudie, Manuel made it clear to him 
that he wanted to work for him. After a series of conversa¬ 
tions where Nudie discovered that Manuel could duplicate 
the shirts Nudie was selling, he allowed Manuel to make 
some shirts, offering him $6.15 per shirt. Manuel, again, was not fazed by the low wages he was offered, but rather saw the opportunity to work 
with a successful designer from whom he could learn. 

One of Nudie’s clients at the time was none other than the great World War II hero turned actor Audie Murphy, and Nudie was currently under a 
deadline for outfitting a film for Murphy. Nudie was having some trouble getting the job done, and Audie Murphy came into the office one Sat¬ 
urday morning to complain. Serendipitously, Manuel was in the shop working on shirts, and he assured Nudie that he could fix the problems. 
“Nudie said, ‘No Manuel, these suits are for Monday morning for the film.” Manuel assured both Nudie and Audie Murphy that, in fact, he 

would have all the outfits fitting like a glove 
by Monday morning, on set. Manuel deliv¬ 
ered. Audie Murphy took an immediate liking 
to Manuel, and because he had salvaged a 
valuable client, Nudie offered Manuel the 
full-time job he wanted. 

Manuel accepted on the condition that was 
paid $300 a week, which was still a dras¬ 
tic cut from his current $165 a day fitting 
celebrities. Commenting on the pay-cut, 
Manuel admits, “Learning this was to me, I 
mean, you’ve gotta learn how to cut dia¬ 
monds, right?” But Manuel also understood 
the amount of money he would bring Nudie. 
Manuel was no dummy. So Manuel’s condi¬ 
tion for being hired full-time by Nudie was 
not only a weekly salary of $300. This salary was to increase to $450 after only two weeks, followed by one more large pay increase in a few 
months. Manuel knew that his design work would earn Nudie much more than $450 a week. So Manuel began designing suits, and he encour¬ 
aged Nudie to raise the price of his suits from $160 to at least $250. Nudie argued, “Who will pay that kind of money?” Manuel said, “Anyone 
who sees these well-made suits will pay.” Manuel was right. 














For the next 14 years, most of Nudie's clients knew Manuel as the quiet Mexican in the back who did 
the fittings. In reality, Manuel was responsible for the success of Nudie during these years. Manuel 
not only designed and created many of the fabulous suits and western wear credited to Nudie, but he 
also taught Nudie how to properly price the clothing, which made Nudie a lot of money. The genius 
of Manuel emerged while working for Nudie. This genius was the true convergence of psychology 
and design, and his unwillingness to repeat designs. In fact, Nudie wanted Manuel to repeat designs 
that sold well. Manuel refused to make what he called “copies.” Manuel said, “Let me be responsible 
for what goes on the rack. I can cut 50 suits at one time, but I will make 50 different suits.” Nudie 
agreed, and success followed. 

When the marriage of Manuel and Nudie’s daughter fell apart, Nudie and Manuel parted ways. The 
split was not friendly. According to Manuel, Nudie called Manuel a dirty Mexican among other 
things, to which Manuel responded, “You are lucky that you are old. And if I was a violent person I’d 
probably paint the walls with your skin.” Three days later Manuel rented a space up the street from 
Nudie's and, for the first time since he was a teenager in Mexico, he opened his own business. 

Little did Manuel know at the time, that most of Nudie’s clients understood fully that Manuel was the creative genius behind the clothes, and 
most of Nudie's clients followed Manuel. “That first week I had about ten calls from people who called me just to say, 'Make me whatever you 
want.' The first month I made something like $69,000. Johnny Cash called me and said, 'You are my man, you are my tailor.' It was nothing but 
good stuff, you know, you harvest what you sew.” Manuel's business grew enormously as requests came in from all over the world. For anyone 
else, the pile of design work might have challenged their creativity. But Manuel’s creativity flourished as he consistently designed for the client's 
personality and the film character's backstory. Manuel is noted for saying that when he designs clothing for his clients, he designs for what the 
client needs not what the client thinks he needs. 



Manuel's designs are, in fact, a beautiful marriage of psychology and design. There are no repeats in his designs because a repeated design (or 
copy) would not be clothing designed for the client, but rather clothing designed for the sole purpose of making money. The goal for Manuel 
has always been to create garments that reflect the client's inner self. And he has succeeded. WHETHER ITS JOHNNY CASH S 
STRAIGHT BLACK SUITS, ELTON JOHN S FLAMBOYANT OUTFITS FROM HEAD TO TOE, JOH N 

Travolta’s urban Cowboy look, Dwight yoakam’s Los Angeles cowboy flair, Neil 

YOUNG’S WESTERN MOODS, OR GRAM PARSONS’ AUTOBIOGRAPHICAL JACKET, MANUEL STUD¬ 
IES HIS CLIENT'S PERSONALITY AND DELIVERS A DESIGN THAT FITS BOTH PHYSICALLY AND 
C lOLOG ICALLY, EVERY TIME His method is a combination of intelligence, passion, and gift. And if there is one thing 
Nlanuel understands after designing for entertainers for over 60 years, it’s image. 

“Some people have come to me,” says Manuel, “and said that they want to look just like my dear friend (and client) Dwight Yoakam. And I 
could mention some big names but 1 won’t. They wanted to look like him, but there was no way in the world that I was going to make clothes 
for them like his. There’s only one Elvis, one Elton John, one Dwight Yoakam, and one Marty Stuart. You design for 
the person and you let them fly. And it always works because people who do not have an image have never made it. If people can¬ 
not distinguish your shadow and know who you are...I’m sorry but you are only famous around your friends and your family.” 









Many have wondered why Manuel never started mass producing his designs. After all, wouldn’t churning out “Man¬ 
uel” tagged shirts with some of his more popular designs make him enormously wealthy? To this question, Manuel 
sharply declares, “Cheaper fabric, longer stitches, cheap labor, cheap everything -1 would never get familiar with that 
stupidity.” And for this reason, Manuel’s clothes remain original, and expensive. Manuel suits, jackets, dresses, skirts, 
shirts, etc., are all unique works of art. He has a deep respect for the clothes that he creates, and they are priced accord¬ 
ingly. 

Pondering his pricing policies, Manuel says, “I absolutely have no respect for people who try to under-buy me. I am 
the only tailor that is known to fire clients. And they have been big names. But I don't mind, because I don't think they 
have the ability to perceive what it takes to make what we make, and if they don't have respect...listen, I'm better off 
without them.” 

Manuel moved his business to Nashville, TN in 1988 and opened his store in an historic red brick building at 1922 
Broadway near Vanderbilt University, where anyone can walk in and view the clothes he has for sale. Every piece is 
unique, and once a design is gone it never returns. Manuel refuses to make copies. Most people, upon entering his 
store, become distracted by the countless framed photos hanging on the walls of Manuel with a small percentage of his 
famous clients over the past 60 years. There is a great story behind every photo. 

Manuel just recently celebrated his 78th birthday, but his energy has not faded. He continues to design for anybody 
who wants one of his custom-made shirts or suits, and he continues to teach fashion students from Nashville’s O’More 
College of Design. At the end of our time together, I asked Manuel which design - over all these years and design¬ 
ing for so many amazing, interesting, and creative people - he was most proud of. Manuel smiled and said, “The next 
one! And then the next one after that! And the next one, and the next one!” 
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The Punk Rock Retirement Plan 

Random bullshit from a 
grouchy old man with a bass. 

By: Geoff Firebaugh 


Howdy there Rambler readership. 

Welcome to issue #2 of this here fine 
publication. 

Okay enough with the fake hillbilly 
bullshit. My name’s Geoff. I’m al¬ 
most 43 years old, and I've spent well 
over half my life playing, recording 
and touring with bands. Somewhere 
along the way I must’ve learned 
something good, and fine folks here 
at the Rambler have given me an 
outlet to spew my specialized brand 
of extraneous bullshit. I don’t really 

have a specific focus. I just figure that if you're reading this magazine, 
you and I probably have more than one or two things in common, and 
I might somewhere along the way have something to say that you find 
informative, or at least entertaining. 
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So, to kick things off, I'd like to talk a little bit about the so-called 
'punk rock retirement plan'. Just about everyone I've ever talked 
to that is involved the rockabilly/psychobilly alt/outlaw/traditional 
country etc. scene have come into it from the punk scene. For me it 
all started back in the late seventies, my parents took me to see the 
Johnny Cash Show at the Northwest Washington Fair in Lynden WA. 

I was probably 11 or 12 at the time. I don't remember much about it 
except being down in the mud watching Johnny Cash, and all of these 
(I'm assuming) drunk bikers and college kids singin' along, raisin' 
hell, and just generally having a hell of a good time. Fast forward a 
few years. I got interested in punk around spring of 1982, thanks to 
a friend with a really cool older brother and alot of dedicated time 
listening to KUGS, KCMU and KYYX, all local college and inde¬ 
pendent stations in the Northwest. By the time I turned 14 I was 
already into some really cool bands (and a lot of crap too). Thanks to 
those college stations, I heard bands like The Blasters, X, Jason and 
the Nashville Scorchers, Beat Happening, and Rank and File. Some 
of the real progenitors of the cowpunk scene. So while being 'punk 
asf#@k, I was also getting exposed to some really killer roots based 
music too. Fast forward another few years. I wound up in Nashville 
TN in spring of 1992 after 2 years in the Army at Fort Campbell. I 
liked Nashville, I had made some good friends in the punk scene, and 
it was way cheaper to live there than on the west coast. The epicenter 
of the Nashville punk scene in the mid 90's was Lucy's Record Shop. 
A record store on church street that hosted all ages shows in the back. 

I saw some amazing bands there in the 5 or 6 years they were open. 
One of those bands was a local rockabilly/punk influenced thing 
called 'Hellbilly' (no relation to any of the other hellbilly bands out 
there). They were cool, and 1 saw them a number of times. Eventu¬ 
ally I heard that their guitarist Jay McDowell had left to go play bass 
for this country band that played downtown on Lower Broadway. So 
one night a few friends and I venture downtown about 11:30 at night 
to see what Jay left 'punk rock’ for. We walked in the door of Robert's 
Western World, and saw a very young BR5-49. Jay was beating the 
piss out of the upright, and the rest of the band looked like rejects 
from an old episode of Hee-Haw. My inner punk rocker immediately 
freaked out, but damn were they GOOD! It was country, but it was 
rockin'. As the night went on, I caught myself recognizing more than 


a few of the songs they were doing (thanks Grandma Ryers for makin' 
me watch Hee Haw with you!!). More and More I found myself 
down there watching the bands that were popping up like Greg Gar- 
ing, Joe Buck (yes the same Joe Buck but a whole different thing), 
Harry Fontana, Th' Legendary Shack Shakers, and quite a few more. 
In spring of 1999,1 finally gave up my career as a mediocre guitarist, 
and switched to Doghouse bass. Within 6 months I was playing every 
gig I could get my bloody blistered fingers on, 4-8 hours a day, 5 days 
a week or more. The rest, as they say, is history. As of right now. I've 
been playing upright bass for 12 & 1/2 years, and I've had the plea¬ 
sure of playing in some of my favorite bands, including the one that 
got me started BR5-49. 

I guess the point to all of this is, like what you like. I know people 
that are new to a scene wanna play like it's all their into. Bullshit, 

I did the same thing. It's a waste of time. Be proud of all the music 
you like. It makes you who you are in a way that nothing else can. 

If you go to a rockabilly or roots country show and you're into King 
Diamond, f#@k it, wear a King Diamond shirt. It's sure to piss off a 
few people who deserve to be pissed off anyway. Make sure to keep 
an eye out for me though. I'll be the guy at the bar wearing the Iron 
Maiden shirt. 

Until the next time.... 

-g 

Geoff Firebaugh is a professional bassist, and engineer from Nash¬ 
ville Tennessee. 

He owns Hobolight Studio, plays with the Hillbilly Casino and Mo- 
torhome 

www.thehillbillycasino.com 

www.motorhomecountry.com 
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Viva Las Vegas 14 

What you missed and what you should be 
planning for next year 

Photos and article by: Katie Sioux 



Vf G 





For four days out of the year in April, Las Vegas, NV is seized by the rockabilly heaven named Viva Las Vegas 
(VLV). Daddy-Os and Pinup Queens all around unite to bask in the nostalgia of all things rockabilly. 

Viva Las Vegas 14 was held this year from April 21 - 24, 2011 at The Orleans Hotel and Casino in Las Vegas, NV. The 
entire weekend held everything a vintage aficionado desired from the glitz of the hotel to the every waking moment of 
stimulation from the event. 

VLV is the creation of promoter and organizer Tom Ingram. And one can tell there is a lot of tender lovin' care 
that is put into the event. There is a not a reason to be bored with the plethora of opportunities to have a good time. 
Viva-goers were accommodated with informative programs to keep up with every scheduled show or vendor. 

Vendors galore were set up in the hotel's showcase rooms and catered to the era's style. Booths included 

Pinup Girl Clothing, Haw ley wood's Barber Shop, Stop Staring! clothing and many 

more. There was never a lack of music during the event. A few acts in¬ 
cluded Big Sandy & Los Straight Jackets, Pachuco 
Jose y Los Diamantes and Sonny Burgess & the 
Pacers. Bands went on as early as 1:00 in the af¬ 
ternoon and as late as 5:00 the next morning. This 
ensured every early bird and night owl got their 
music fix. 

events included the VLV Vintage Fashion Show 
duced by Rockin' Kitty Productions, sexy burlesque 


Other 


pro- _ 

shows and the infamous car show. 

The car show took place on Saturday and showcased a bevy of classic cars. The 

various styles of the classic cars could make a person put on the brakes and appreciate the work each owner put into 
their vehicle. 

After a long day of drooling in the sun over your dream 
car, the main headliner, Jerry Lee Lewis graced the out¬ 
door stage and proved he still had a whole lotta shakin' 
going on. The audience either stood back in awe or took 
the chance to dance to their favorite rock and roll legend. 

The last day hosted the VLV 
pool party and was the cher¬ 
ry on top to a jam-packed, 
memory-filled weekend. 

Everyone enjoyed sitting 
back relaxing by the pool 
and admiring all the vintage 
or vintage-inspired swimsuit 

gear adomed. VLV Pool Party and Vintage Swimsuit Contest 

So for anyone who has yet to experience Viva Las Vegas Rockabilly Weekend, don't 
miss out on next year's Viva Las Vegas 15, April 5th - 8th, 2012 at The Orleans Hotel and 
Casino. For detailed information, go to 
www.vivalasvegas.net. 





^Friday Night 8 Ball Tournament starts»@i6p 

Saturday Car Show & Hot Wings starts 

/ / 

$2 Longnecks 

Breakfast @ 7:30 a.m^dailyaJ^Ht 
Daily Meat &Jhr4fl : |W 


ORIGINAL MONSTER INSPIRED 
ROCKABILLY, PSYCHOBILLY, 
ZOMBIE INFUSED 

SHIRTS FROM HELL!!! 


$10.00 TEE SHIRTS 
$20.00 WORK SHIRTS 
WWW.UNHOLYAPPAREL.NET 


615.867.6426 * www.h2ohairstudio.net 





































OFFICIAL SPONSOR OF THF MUDDY ROOTS PCS' 


►rrm ? 

IxlV 


AL r f GRT 10% OFF YOUR ORDER! COUPON CODE 











Brautbest Recipe 

Ingredients: brauts, dark beer, green peppers, onions. 

Summer time has finally arrived! That means hot weather, hot womems, bar 
b q and campin’. In this installment, we are going to do a campin’ favorite, 
brautwurst, but we call ours Brautbest because let's face it we don't cook the 
wurst. 

Its really simple and you only need a few tools: brauts, aluminum pan, green 
peppers, diced onions and a dark beer. Put all your ingredients in the pan and 
cover with aluminum foil to keep the heat in. Next step, let the brauts simmer 
in their own juices over a open fire and sit back, relax and listen to them cicada's sing. 

It'll take about 25 minutes and then you can savor the flavor of a big ol juicy dog in your mouth. Hey now get your 
mind out of the gutter girls, and some of you guys. Be safe out there people, and Brautbests will be delicious at Muddy 
Roots. Have a good summer and geetttt ouutttt! 


Bringing YOD the music. 
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‘BIKINI contest 


CASH AND PR 1 # 5 


COMING SOON TO 
ft SUMMER EVENT 
NEAR YOU! 


Dado Deluxe 
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STEADYCLOTHING.COM 
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'SIC CAMPING CAR SHOW PI N-UP PAGEANT 
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Wayne Hancock Wanda Jackson 
Possessed By Paul James Art Adams Band 
Don Maddox of The Maddox Brothers and Rose 

O'Death Soda Gardocki 
The Legendary Shack Shakers 
Hillbilly Casino Burlesque Le Moustache 
Left Lane Cruiser The Spinderellas 
Bob Wayne & The Outlaw Carnies Cashman 
Hogslop String Band Rachel Brooke 
Lucky Tubb & the Modern Day Troubadours 
Calamity Cubes Cutthroat Shamrock Ronnie Hymes 
Sean Wheeler (Throwrag) y Zander Schloss (Circle Jerks) 
McDougall Ten Foot Polecats Davy Jay Sparrow 
Hellhound Glory Hans Condor The Dirt Daubers 
Porter Hall Tennessee The Perreze Farm Owen Mays 
Jayke Orvis & the Broken Band 
GD Gallows JB Beverly and the Wayward Drifters 
Scissormen Rev.Deadeye Slackeye Slim 
Highlonesome Mark "Porkchop" Holder 
Last False Hope Cletus Got Shot 
The Hellbillies James Hunnicutt Viva Le Vox 
Smokestack & the Foothill Fury Derek Hoke 
Hellfire Revival Whiskey Folk Ramblers 
Black Jake & the Carnies The Harmed Brothers 
Joshffia Black Wilkins Liquorbox 
Slim Chance & the Can't Hardly Playboys 
Thomas Maupijn & IDcrrtieI Roth well 
j Krank Daddies Thet Cheatin' Hea 
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